Off-White c/o
Virgil Abloh

"Upcycled Consumer Product”




"Business & Sales”

Off-White is a luxury fashion brand founded in Milan, Italy, in 2013
by Virgil Abloh.

The brand is known for being very collaborative. Past collaborators
include IKEA, Levi's, and Nike.

LVIMIH has a majority stake in the company, holding 60% of the shares.
The remaining 40% is owned by Abloh's Estate.
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Mission Statement

"Off-White c/o Virgil Abloh™ embarks on a new

narrative where free thinking inspires a
pioneering format for the future, where the age

of imagination is the product of reality.”




"Competitive Advantage’

With a highly specialised niche market, Off-White is a common ground
betmeen high fashion and streetwear.

It brings a strong sense of community, a clear
aesthetic & an identity.

Off-White invests in an intellectual approach to design that
challenges & appeals to the status quo. Its aesthetic depends on
irony and could be deemed offensively transparent.

A limited number of stores and retailers add to its exclusive appeal.
It is a low-investment - high-profit company.



Sustainability

Off-White shares little to no information
regarding sustainability, production,
sourcing, code of Conduct, worker treatment,
or how they impact the planet and the global
community.
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"Target Customer’

DEMOGRAPHICS PSYCHOGRAPHIC
Millennials, Gen Z, Gen Alpha (18- Want to stand out,

30), Self-expression,

Middle and Upper Class, Trend Setter, and

/0% per annum, and Quality & detail-oriented.

In college or graduated.

GEOGRAPHICS LIFESTYLE
Fashion Capitals in: Early adopters of trends,
e USA (NYC, Miaomi, L.A., Atl) Outgoing and experimental,
e Europe (Paris, Milan, London, Work or want to work in
Stockholm, Germany) the fashion industry, and

e Asia (Japan, Seoul) Social media oriented.



Target Persona

DEMOGRAPHICS:

Age: 24 years old
Pronouns: They/Them
Education: Bachelors of
arts

Occupation: Creative
director at a photo studio
Income: $95,000/year

LOCATION:

Brooklyn, NYC

PSYCHOGRAPHIC:

Like to stand out in the room.
Value self expression.

want to create the trend, not
follow it.

Strive to be ahead of the curve.

LIFESTYLE:

Spending time with friends doing
creative photoshoots and art
projects.

Going to music festivals and art
fairs.



"Target Persona’

DEMOGRAPHICS:

Age: 29 years old
Pronouns: she/her
Education: Bachelors in
Business Studies
Occupation: Marketing
agency

Income: $165,000/year

LOCATION:

Santa Monica, California

PSYCHOGRAPHIC:

She wants to be a trendsetter in her
friend group.

Focused on the quality and value of
garments she purchases.

Detail oriented in her work and
style.

LIFESTYLE:

Going out to fun bars and clubs with
friends.
Travelling whenever she gets the

chance.
Going to art galleries and museums.






'Recycled”

PRESS STATEMENT

Off-White x Coca-Cola offers a new packaging design inspired by the multi-creative persona of Virgil
Abloh. This collaboration provides a provocative viewpoint on how the future considers design and
innovation in the context of waste. lle are presenting Off-llhite Beauty Boxes with nem and inspiring
packaging, expanding the assortment as we move formwmard. Through limited-edition, sequential releases,
me will introduce a new may to repurpose maste plastic and aluminium as we broaden our understanding
of what both beauty and accessory truly mean.

The Boxes are both conceptual collector's pieces and practical wmays to reduce maste. For the consumers,
the collaboration represents uniqueness and the willingness to turn everyday objects into a part of
their art gallery. Off-White and Coca-Cola’'s attention to detail and devotion toward sustainability and
ethical production help provide a feeling of making positive changes to both your home and your
community, one purchase at a time.

Our companies are driven by a desire to move with the youth, and the future is ours to seize. Coca-Cola
and Off-White aim to surprise, delight and engage global audiences through unexpected tastes, moments
and collaoborations - something we know our audience has come to expect from us. This collaboration
represents infinite possibilities and infinite ways to connect with each other.
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"COSt"

e The recyclable material will be
provided by The Coca-Cola Company

e $8.50 per pound to convert the
bottles into workable material

e $0.582 per pound to melt the
recycled aluminum

e $16.588 per hour cost of labor

Total of: $25.20




Pricing

The current prices of the Beauty Boxes
are:

o $29/ for the Color Matter Box

e $306 for the Imprint Box

e $416 for the Olfactory Id Box

We plan to add $100 dollars to each
box price for the special edition bag:
e $39/ for the Color Matter Box
e $456 for the Imprint Box
e $516 for the Olfactory Id Box

"Color Matter Box™

"Imprint Box"™

"Olfactory Id Box”™



"How 1s rPET
made:?’

1.PET bottles are collected and
sterilized.

2. They are dried out and
crushed up into tiny, chip-
sized pieces.

S.The pieces of PET are heated
up and poured into the moulds
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How 1s Aluminum
recycled? okt 45
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1.Cans are collected

2.They are sent to a recycling
facility

S.Cans are cleaned, sorted and (
crushed

4.They are moved to an aluminium
manufacturing plant (

o.Shredded & Remelted

6.Solidified into needed shapes Rewjcied alumchum oywn Coke Cans




"'Digital Marketing’
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Off-White Posts Followers Following

Off-White™

Defining the grey area between black and white as the color
Off-White™.

2 www.off---white.com
‘_J! Followed by virgilabloh,
E carolinecrawfordpatterson and 69 others
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"RECYCLED BOX"

Liked by jackmorrison2004 and others
off_white ~ introducing the "recycled box"

SOCIAL MEDIA WEBSITE
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"RECYCLED" BOX

Off-White and Coco-Cola are presenting a new pockaging
design inspired by the multi-creative persona of Virgil
Abloh. This collaboration provides a provocative
viewpoint on how the future considers design and
innovation in the context of waste.
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"Sources’

https://www.off---white.com/en-us/
https://www.highsnobiety.com/tag/off-white/
https://www.34st.com/article/2020/06/off-white-brand-success-
fashion-designer-culture-relevance
https://www.vox.com/the-goods/2618/10/30/18027074/off-white-
timeline-history-luxury-streetwear-virgil-abloh
https://www.google.com/search?
client=safari&rls=en&qg=off+white+sustaibanility+statement&ie=UT
F-8&0e=UTF-8
https://seniorexecutive.com/ways-measure-sustainability-
progress-esg-reporting/
https://www.businessoffashion.com/reviews/fashion-week/rick-
owens-off-white-paris-fashion-week-ready-to-wear-spring-summer -
2023/
https://440industries.com/off-white-history-case-study-know-
the-brand/

https://en.wikipedia.org/wiki/Off-White_(company)
https://www.rts.com/blog/plastic-bottle-recycling-
facts/#:.~:text=The%20recycling%20process%20has%20several, goods%
2C%20including%2@new%20water%20bottles!
https://fontmeme.com/coca-cola-font/



'Sources”

https://www.businesswire.com/news/home/208220218005093/en/Coca-Cola-Launches-Global-
Innovation-Platform-Coca-Cola-Creations
https://about.ikea.com/en/newsroom/2017/06/07/ikea-to-explore-inspiring-design-pieces-
for-young-homes-in-collaboration-with-virgil-abloh
https://ylxgear.com/blog/rpet-recycled-polyester-what-how-why

https://www.acs.org/education/resources/highschool/chemmatters/past-issues/archive-2011-

2012 /aluminum-

recycling.html#:~:text=In%20the%20Western%20wor1d%2C%20the, shredded%2C%20remelted%20and%2

Osolidified%20again.
https://www.wastedive.com/news/plastic-pet-rpet-price-confluence-isri-apr-recycling-

partnership/634206/

https://www.pinterest.com/pin/448600812881760322/
https://www.pinterest.com/pin/5559199530181671/
https://www.quora.com/How-much-will-it-cost-to-melt-1kg-of-aluminum
https://www.zippia.com/recycling-worker-jobs/salary/
https://www.off---white.com/en-us/shopping/off-white-beauty-imprint-box-18345365
https://www.off---white.com/en-us/shopping/off-white-beauty-color-matter-box-18344773
https://www.off---white.com/en-us/shopping/olfactive-id-box-183462057

storeid=14207&size=178&gclid=CjOKCQjw2cWgBhDYARIsALggUhpE2Enea6oivsWs50uagsYyzi2L TWLmhKmxC

y9QwQhF6XaxCijc8EoaAjTCEALW_wcB&gclsrc=aw.ds



